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At Coachella Valley Music and Arts Festival this 
year, jazz fusion artist Masego appeared on stage in 
a green chore jacket and matching trousers. The 
ensemble was by Zegna, and perfectly symbolised 
where this century-old Italian house is on its 
journey to dress the times we live in and the future.

It wasn’t just that here was a tailoring-based 
“suit” that, while still composed of jacket and 
trousers, had little in common with the type of 
business attire that made Zegna a byword for the 
choice of slick professionals in the 20th century, but 
that the outfit was being sported by a man whose 
music mixes genres. For Zegna, these past few years 
have been all about blending genres to create 
something new – to evolve a new style, suited to 
a new way of living.

For spring/summer 2022, you could not 
imagine a better example of this than the chore 
jacket, as championed by the Jamaican-American 
musician. With its roots in 19th-century France, the 
“chore”, as its name suggests, was worn for practical, 
hands-on, manual work. A hundred years later, 
reinterpreted by this luxury Italian house, the 
functional garment is the perfect hybrid design – 
casual and relaxed, and yet also smart enough to 
mark the wearer as someone who still adheres to the 
notion of day-to-day clothing coming from 
a wardrobe, rather than a sports locker.

This is important, because with the rise and rise 
of sportswear – a trend turbocharged by the 
pandemic – there is an idea circulating that men 
will now seek to live in gym-ready clothing. This is 
the sort of pendulum-swing clairvoyance you get in 
fashion from time to time; but experience has 
shown that these extreme predictions are usually 
just that – extreme.

More realistic is the prospect that a new balance 
between leisure and work will lead to a desire for 
a new sort of hybrid wardrobe – neither formal nor 
casual, but bridging the two. And this is precisely 
where Zegna is planting its flag.

Driving the change is the house’s artistic 
director, Alessandro Sartori, a 55-year-old from 
Trivero in Biella, Italy, which also happens to be the 
birthplace of Zegna. Sartori is a thoughtful, 
articulate man, who in his personal tastes seems to 
be all about interesting mash-ups. His favourite car 
is an American classic – a midnight-blue 1965 Ford 
Mustang Fastback – that he bought from a collector 
in Sweden. His personal style is defined by 
a penchant for understated, relaxed elegance – 
‘I always wear black, but sometimes I go crazy and 
wear navy,’ he quips. His go-to outfit for most of the 
year features his bespoke-made oversized Zegna 
black cashmere coat, worn with tailored trousers, 
a cashmere knit and no jacket. His favourite footwear 
is neither bench-made leather lace-up, or trainer, but 
the house’s super-successful Triple Stitch model, WO R DS :  PE TE R H OWA R TH

Zegna’s contemporary menswear blends 
tailored elegance and sporty comfort
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A NEW CHAPTER
It’s time for all cyclists to come together, says former pro rider David Millar, 
who is making cycle clothes and bike designs to promote urban mobility

quickly that they have been followed by two more 
releases. A fourth will be on pre-order from November. 
‘I asked them to make it more BMX-like, with the 
absolute minimum of peripheries – no mud-guards, 
stripped back, faster tyres, with titanium.’

Before the new bike appears, you can sample 
CHPT3’s Brompton spirit through the accessories 
Millar has designed for the bike, including a very 
handy cross-body bag. A whole collection of street-
wear, including cycle-appropriate trainers, will be 
introduced from November to add to the “road” and 
“dirt” wear the brand already produces.

‘The Brompton is the perfect solution to urban 
mobility,’ says Millar. ‘It’s so far ahead of anything else. 
The new bikes are very similar to the original because 
the engineering and concept is so good.’ The CHPT3 
design is just the latest iteration, he says, and if it can 
get cyclists of all stripes riding around town every day, 
then he’ll be achieving his goal. 
chpt3.com; brompton.com

a revelation. ‘It reminded me of a way of cycling that 
I’d forgotten about,’ he explains. 

It was also practical. ‘The Brompton was a huge 
value-add to my life. I could just take it places, 
I didn’t have to rely on anybody else. Especially in 
cities. In London it’s like a time machine – I know 
exactly how long it will take me to get from one place 
to another. And you don’t have to lock it up, you just 
fold it and take it inside.’

Then there is the fact that you don’t need 
a special wardrobe. ‘I was used to getting kitted up to 
go cycling, but now I just jump on. I can go to 
a meeting on it in a suit, or to the pub in jeans. I don’t 
need any of that specialised stuff; I don’t need to clip 
in.’ These days Millar is always on his Brompton. He 
even takes it to the Tour de France and cycles stages 
on it for the day job – ‘30-40km for reconnaissance’. 

The bike Millar rides is a Brompton CHPT3 
Version 3. He designed the first version in 2017 as an 
experiment, and the 500 that were made sold out so 

If you know about cycling you will know David Millar, 
Scottish former pro racer, British national road 
champion and winner of four stages of the Tour de 
France, a race he still attends, but now as 
a commentator for ITV. What you may not know is 
that since hanging up his professional cleats, he’s been 
running his own brand of cycling clothing called 
CHPT3 (Chapter 3): ‘Because this is the third chapter 
of my life; and also everyone has a third space, or 
chapter, aside from work and family,’ he explains.

Cycling is Millar’s third “space” and, while he still 
loves road riding, CHPT3 is all about breaking down 
barriers. ‘Our industry has exploded,’ says Millar, ‘but 
into defined segments. Road cyclists wear certain kit 
and ride certain bikes, and have framed an identity 
around that; the same is true of mountain bikers, 
who have a more baggy look and follow certain 
people on Instagram; and then there are the city 
commuters.’ His point is that the tribes need not be 
mutually exclusive. ‘At CHPT3 we believe we’re all 
cyclists – we love bikes. We want to make it less 
niche-y. I believe that people can have different bikes 
for different purposes.’

His collection stretches to road bikes, mountain 
bikes, gravel bikes and, significantly, a fold-away 
Brompton, which is a CHPT3 special edition. It’s the 
only bicycle the brand has collaborated on: ‘We don’t 
do hardware as a rule, but Brompton is special. When 
I met them I had never ridden one, and to be honest, 
I just didn’t get it. But then I tried one and it 
reminded me of being a kid on my BMX, riding 
around to see my friends. A real tool.’ 

Millar says that the Brompton took him ‘full 
circle’. He’d started on BMXs and mountain bikes 
when he was about 12, got sucked into road racing, 
and by his own admission, become something of 
a road cycling snob. Riding the Brompton was 

Above the special edition Brompton x 
CHPT3 V3 bike, £2,295. Below the 
Brompton x CHPT3 sling bag, £79
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